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The Boston College University Catalog contains current information regarding the University calendar,
admissions, degree requirements, fees, regulations, and course offerings. It is not intended to be and
should not be relied upon as a statement of the University’s contractual undertakings.

Boston College reserves the right in its sole judgment to make changes of any nature in its program,
calendar, or academic schedule whenever it is deemed necessary or desirable, including changes in
course content, the rescheduling of classes with or without extending the academic term, cancelling of
scheduled classes and other academic activities, and requiring or affording alternatives for scheduled
classes or other academic activities, in any such case giving such notice thereof as is reasonably
practicable under the circumstances.

Boston College is committed to providing information in a manner that is accessible to all. If you are in
need of a printed copy of the material presented in the University Catalog, please contact the Office of
Student Services for a printout of the website.

Student Services can be reached by e-mail, phone, or mail:

® E-mail: studentservices@bc.edu
Phone: 617-552-3300 or 800-294-0294

® Address: Boston College, Office of Student Services, Lyons Hall 103, 140 Commonwealth
Avenue, Chestnut Hill, MA 02467


https://www.bc.edu/content/bc-web/offices/student-services/about/Contact.html
https://www.bc.edu/content/bc-web/offices/student-services/about/Contact.html

Undergraduate Programs

With more than a hundred undergraduate majors, concentrations, and minors, Boston College students have the opportunity to
complete degrees in diverse and wide-ranging areas of study. In addition to courses taken for majors, minors, and electives,
students also engage with the Core Curriculum, allowing students to step out of their comfort zone and fostering the Jesuit ideal of
educating the whole person.

Boston College is committed to providing information in a manner that is accessible to all. If you are in need of a printed copy of
the material presented in the University Catalog, please contact the Office of Student Services for a printout of the website.

Carroll School of Management, Undergraduate Programs

Founded in 1938, Boston College’s Carroll School of Management educates undergraduate students for careers in the various
disciplines of management, as well as graduate students and practitioners who seek deeper insights into a complex global
economy. The School has a dual mission: to carry out both top-level teaching and cutting-edge research. It sees this mission as a
collaborative effort among faculty, staff, and students, in engagement with alumni and other management practitioners.

A Carroll School education is a lively blend of the liberal arts and the functional areas of management. Undergraduates are
introduced to a broad slate of topics related to accounting, economics, finance, information systems, business law, marketing, and
other disciplines. But they are also encouraged to branch out and delve into subjects ranging from history and literature to natural
science and the fine arts. Academic rigor and close interaction with faculty go hand in hand with this multidisciplinary approach.

Situated within a Jesuit liberal arts university, the Carroll School helps its students cultivate the habits of intellectual discernment
along with a commitment to service and the public good. There are numerous opportunities for students to apply their specialized
knowledge to a vast array of human, social, and organizational challenges.

In keeping with its philosophy of undergraduate management education, the Carroll School aims to:

® Teach analytical reasoning, problem solving, and communication skills to create effective leaders.

® Inform students of the latest advances in accounting, finance, data analytics, marketing, operations, and many other
fields.

® Help students carve out a specialization in one or more fields, making them ready for management practice and
leadership upon graduation.

® Provide them with the tools and inspiration to seek out, develop, and experiment with innovative ideas drawn from a wide
mix of sources.

® Create a variety of programs that allow students to gain hands-on experience and apply theory to practice. Specialized
research and education centers provide many of these opportunities.

® Develop a multicultural and global outlook, attentive to the needs of diverse communities and a fast-changing world.

® Emphasize the ethical responsibilities of managers and business and assist students in the development of their capacity
for moral reasoning.

® Inculcate the habits of lifelong learning and self-reflection.

Through the curriculum and other offerings, Carroll School students are taught to value both knowledge and wisdom, both hard
skills and broader insights. They emerge from Boston College as capable professionals and thoughtful leaders ready to make a
difference in their organizations and in their world.


https://www.bc.edu/content/bc-web/offices/student-services/about/Contact.html

Information for First Year Students

In most ways, the first year in the Carroll School of Management resembles the first year in the Morrissey College of Arts and
Sciences. Carroll School of Management freshmen are expected to focus their study on aspects of the University's Core
curriculum (described in the University Policies and Procedures section); the study of courses required in the Management Core,
with the exceptions noted below, usually begins in earnest in sophomore year.

All Carroll School freshmen will enroll in PRTO1000 Portico, a 3-credit course, offered in the fall semester, which combines an
introduction to business with ethics and attention to globalization.

During freshman year, Carroll students should also complete the Writing Seminar and Literature Core requirements, the
Mathematics Core, and Business Statistics (OPER1135). These five courses, or their equivalent via Advanced Placement, along
with ISYS1021 Digital Technology, are indispensable in the first year. Note that there is no necessary sequence for the above-
mentioned courses; they may be taken in any order, either semester, during the first year.

What other courses should a freshman pursue? Students contemplating study abroad should be aware that some programs
require a language proficiency and may want to consider taking a relevant language course(s). However, beginning with the class
of 2022, the Carroll School no longer has a language requirement.

Freshmen should also consider enrolling in one of the University's hallmark programs, PULSE and Perspectives, which fulfill both
the Philosophy and the Theology Core requirements. Perspectives, with the exception of one sophomore section, is restricted to
freshmen; PULSE may be taken at any time except senior year.

Other possibilities for freshman year include the History sequence, Principles of Economics (ECON1101) plus one other Social
Science core class, and a pair of science courses.

While the preceding remarks capture a range of possibilities, even greater possibilities await a student possessed of Advanced
Placement, transfer, or International Baccalaureate credit. Such students should consult carefully with the Senior Associate Dean
and their faculty orientation advisor in crafting a plan of study for first year.

Management Core Courses

Note: There are curricular changes for the Class of 2022 and beyond; please note them below.

PRTO1000 Portico (freshman, fall)

OPER1135 Business Statistics (freshman)

ECON21101 Principles of Economics (freshman or sophomore)
ISYS1021 Digital Technology (freshman)

ACCT1021 Financial Accounting (sophomore or freshman, fall)
ACCT1022 Managerial Accounting (sophomore)*

OPER2235 Modeling for Business Analytics (sophomore)**
BSLW1021 Introduction to Law (sophomore or junior)
MGMT1021 Organizational Behavior (sophomore or junior)
OPER1021 Operations Management (junior)

MFIN1021 Fundamentals of Finance (junior)

MKTG1021 Principles of Marketing (sophomore or junior)
MGMT3099 Strategic Management (senior)

4—6 CSOM concentration courses (junior, senior)



® 12 credits of MCAS Electives

With the exception of MGMT3099 Strategic Management, all Management Core courses usually are completed by the end of the
junior year. Students who have transferred, who have done a semester or a year abroad, or who have had deficiencies may have
to modify their schedules somewhat.

Students pursuing a minor in the Morrissey College of Arts and Sciences or the Lynch School of Education and Human
Development may elect to eliminate one of the Carroll School core management courses. Students who complete the pre-medical
program requirements (without a major or minor in MCAS) are eligible for this incentive as well. A student pursuing a major in the
Morrissey College of Arts and Sciences may elect to eliminate two of the Carroll School core management courses. Selection of
the eliminated courses must be done with advising from the Associate Dean's office. No one may eliminate Portico, Financial
Accounting, Statistics, or Principles of Economics. Note: Students are not eligible to combine any of the incentives above (i.e., a
student with two minors may not eliminate two courses.)

Prerequisites, which are listed in the individual course descriptions, must be followed.

*Beginning with the class of 2022, Managerial Accounting will no longer be required except for students concentrating in
Accounting.

**Required core course for the classes of 2022 and 2023. Beginning with the Class of 2024, OPER2235 Modeling for Business
Analytics is no longer required for the core and will be replaced by OPER2021 Coding for Business.

Satisfactory Academic Progress
All students must complete 120 credits for graduation.

To continue enrollment in a full-time program of study, a student must maintain a cumulative grade point average of at least 1.5 as
the minimum standard of scholarship and must not fall more than 6 credits behind the total number of credits a student of their
status is expected to have completed. For example, a first semester sophomore student must have completed at least 24 credits
during the freshman year. Any student who is permitted by the dean to continue enrollment in a full-time undergraduate program is
considered to be in good standing.

Failure to maintain good standing either through a low cumulative grade point average or by incurring excessive deficiencies
including failures, withdrawals, or unapproved underloads will result in the student's being placed on probation or being required to
withdraw, as the Academic Standards Committee or the Dean shall determine.

A student on probation may return to good standing by approved methods (e.g., make-up of credits via approved summer school
work; students may make up no more than 10 credits in summer study). A student who incurs additional failures or withdrawals or
carries an unapproved underload while on probation may be required to withdraw from the School at the time of the next review.

Morrissey College of Arts and Sciences Major

Students who have a very strong interest in an area in Arts and Sciences may complete a major in the Morrissey College of Arts
and Sciences by careful use of their electives. For example, it is possible to graduate with a concentration in Finance and a major
in Philosophy or History. Students interested in this option should contact the Carroll School of Management Undergraduate
Senior Associate Dean and the department chairperson in the Morrissey College of Arts and Sciences as early in their studies as
possible.



Pre-Medical Studies

Carroll School students are also eligible to pursue a pre-medical course of study in addition to their management curriculum.

International Study

Studying and living in another country enables students to broaden their horizons and experience a different culture, and Carroll
School of Management students who have a 3.0 GPA or higher are eligible to study abroad during their junior year. During the
spring semester of freshman year, the Dean’s Office sponsors an annual program for management students interested in studying
abroad; a subsequent fall semester program for first semester sophomores complements the first-year program. All students
interested in international study should visit the Office of International Programs early in their sophomore year.

The Office of International Programs administers a growing number of programs for Boston College including course-based
summer programs for those who desire a shorter abroad experience or cannot go during the regular academic year. Carroll
School of Management students may avail themselves of opportunities for study in excellent institutions in the Pacific Rim,
continental Europe and the United Kingdom, South America, and Eastern Europe, among others. See elsewhere in this Catalog
for a full listing.

Special Programs

Pre-Professional Studies for Law

Pre-Law students need clear reasoning power, a facility for accurate expression, a mature balance of judgment, and the ability to
appreciate the moral, social, and economic problems related to the administration of justice in modern society. The Carroll School
of Management offers an ideal opportunity to develop these qualities both through the Liberal Arts Core and specialized
management courses, notably those case style courses which place a premium on analytical powers and a capacity in both oral
and written expression.

Carroll School students interested in law should contact Salvatore Cipriano, Assistant Director for Career Engagement, in the
Career Center, and the University's pre-law advisor.

The Ethics Initiative

In addition to PRTO1000 Portico, many regular Carroll School of Management courses integrate ethical issues in business and
management. Elective courses in accounting, marketing, law, and operations are focused on ethical issues specific to those
disciplines.

The Winston Center for Leadership and Ethics offers annual lecture, seminar, and workshop programs on ethics and leadership
for undergraduate students.

Summer Management Catalyst Program

The Carroll School of Management Summer Management Catalyst Program is an intensive, full-time, 9-week program designed to
develop a solid and broad foundation in the functional areas of management for non-management students.

Participants take three full courses and a career practicum that covers a wide range of business management topics, including
management, accounting, finance, marketing, ethics, law, Excel, big data, and career skills.

Additional information and application can be found at: www.bc.edu/catalyst.



https://www.bc.edu/bc-web/schools/carroll-school/sites/summer-management-catalyst-program.html

Program Benefits

® |earn how organizations operate and develop management skills to contribute to complex, not-for-profit, business, and
government entities.

® Complete three core management courses in one summer and receive 9 credits through the completion of 3 full
courses—ideal for students who find it difficult to fit management courses into their schedule and students interested in
completing a Carroll School minor.

® Develop career strategies in building your personal brand through sessions on skills assessment, writing resumes and
business letters, interviewing skills, effective networking, and employer panels.

® Attend a Catalyst-exclusive Career Networking Night with employers from a wide array of industries looking to recruit
Catalyst students specifically.

Stand out in the competitive job market for internships or full-time positions with enhanced credentials from the summer program,
including Excel and exposure to programming languages.

Carroll School of Management Dean's Office Courses
PRTO1000 Portico (Fall: 3)

This course is required for all Carroll School students and must be taken in the fall semester of their first year at BC.
Portico fulfills the Carroll School ethics requirement.

This is the introductory course for Carroll School of Management’s first year students. Topics will include ethics, leadership,
globalization, economic development, capitalism, innovation, entrepreneurship, vocational discernment, and the functional areas
of business. This will be an interactive 3-credit seminar, serving as one of the five courses in the fall semester and fulfilling the
ethics requirement for the Carroll School. The instructor will serve as academic advisor during the student’s first year.

The Department
BCOM1116 Business and Professional Speaking (Fall/Spring: 3)

This course is designed to be an introduction to the theory, composition, delivery, and criticism of speeches. Individual as well as
group speaking assignments will be used to help the student become more comfortable and confident in speaking situations. The
following areas will be developed: the uses of evidence, the development of clear organizational structure, and the development of
a dynamic presentation style. The student will also examine speaking from the audience perspective and learning ways to analyze
and evaluate the oral presentations of others.

Stacy Schwartz
BCOM3688 Communication for Consultants
The course is designed for juniors and seniors who are planning on consulting (or client facing) careers.

This course explores the communication challenges and opportunities consultants encounter when they work with internal or
external clients. Students learn practical business writing and presentation skills specifically related to engagement activities.
There is a strong focus on assessing audience needs, analyzing case studies, and determining the value of a communication with
a client. Students produce a variety of communications including project proposals, statements of work, instructions, routine
project correspondence, progress reports, formal reports, panel presentations, and post-implementation reviews. Students must
have demonstrated strong writing skills in English.



Rita Owens

BCOMG6688 Business Writing and Communication Skills for Managers (Fall/Spring: 3)

Restricted to CSOM

The course focuses on the type of communication done on the job, especially in corporations. Business assignments are used to
illustrate appropriate writing and communication strategies, protocols, styles, and formats. Students work alone and in
collaboration with others around a variety of assignments and tools including traditional paper reports, electronic materials, e-
mails, social media, and oral presentations. By the end of the semester, students will be proficient in producing business letters,
instructions, reports, proposals, and visual materials.

Rita Owens

PRTO2401 Free Markets, Faith, and the Common Good (Spring: 3)

If sharing our gifts, pursuing justice, and acting on our concern for the poor and marginalized of society are core values of Jesuit-
trained students, to what extent is free market capitalism a good "fit" for helping us meet those goals? In this course, we will
explore several key moral and philosophical foundations of free market capitalism. These arguments will then be placed in
dialogue with central insights contained in Catholic social teaching, especially the principles of human dignity, solidarity, the
preferential option for the poor, and the common good.

Joseph Cioni

PRTO4307 Happiness in a Commercial Society (Spring: 3)

The aim of this course is to introduce students to the interdisciplinary study of human well-being as it applies to the domains of
contemporary business and commercial life. The course will include philosophical, psychological, and social scientific inquiries into
human flourishing, as well as the nature of meaningful work, the relationship between wealth and happiness, and the application
of well-being measures to thriving economic and political institutions.

Michael Smith

Jeremy Evans

PRTO4901 Special Topics: The Ethics of Capitalism (Spring: 3)

This course explores the philosophical basis and moral implications of contemporary commercial life. Along the way, we will
consider the role of business in society, the relationship between capitalism and democracy, and the ethics of consumption,
among other issues where market values intersect public and private virtues.

Michael Smith

Jeremy Evans

UGMG1010 Perspectives on Management (Spring: 3)



This course, taught by practitioners John Clavin (BC '84) and Jere Doyle (BC '87), provides BC students with an excellent
opportunity to explore the functional disciplines of business from a real-world perspective. Using a combination of lectures, case
studies, readings, and outside speakers, the course provides students the opportunity to get grounded in each of the CSOM
concentrations while gaining outside views on careers in related fields and industries. The course will also provide a framework to
explore and discuss cross-functional issues that impact business strategy and execution. This is a highly interactive class that
places a premium on both preparation and participation each week. The course is initially open to CSOM sophomores but
normally has availability for juniors and seniors across all undergraduate majors

John Clavin

Jeremiah Doyle

UGMG2222 Career Accelerator (Fall/Spring:1)

Restricted to sophomores and second semester freshmen in the Carroll School of Management

It is a 1-credit pass/fail course consisting of eight 90 minute sessions designed to ensure that you learn the following: how to
identify your top skills/interests and explore career fields that are a good match; write an effective resume/cover letter; how to talk
about yourself to employers; how to network effectively and utilize the BC Network; how to interview to get the job—you will learn
about interviewing from employers/upperclassmen and conduct a video mock interview; how to dress to impress—Iearn from a
professional stylist what you need to wear to all these different employer and networking events; how to make a positive first
impression; how to use social media to your advantage—you will develop a strong LinkedIn page and learn how to convey a
positive image through social media, as well as how to use social media to network with the right people. It features
employers/alumni and expert speakers on using social media and how to dress for success.

Amy Donegan

Madeline Cortes

Co-concentration in Entrepreneurship

Are you interested in revolutionizing markets or joining a firm that does? The entrepreneurship co-concentration provides a strong
background for launching and managing high-growth ventures in nascent or high-velocity industries. The curriculum introduces a
set of tools and a way of thinking that will help students navigate the uncertain, ambiguous contexts that often characterize new
initiatives in established firms as well as start-ups.

The Entrepreneurship co-concentration is designed to be a second concentration for Carroll School of Management students. Up
to one class from the co-concentration course list can be counted towards another concentration.

Required Courses
The courses in the co-concentration include the following:

Required:

® MGMT2170 Entrepreneurial Management

Choose one of the following courses:



ISYS3315 Special Topics: Managing Digital Innovation
MFIN2210 Entrepreneurial Finance

MFIN2212 Venture Capital/Private Equity

MGMT2139 Social Innovation and Entrepreneurship

Choose two electives from the following list or any not previously taken from above:

BSLW6604 Law for the Entrepreneur

ISYS3178 Special Topics: Design Thinking

ISYS3205 TechTrek West

ISYS3206 TechTrek East

ISYS3253/MKTG3253 Digital Commerce
ISYS6621/MKTG6621 Social Media, Emerging Technologies, and Digital Business
ISYS6640/MKTG6640 Analytics and Business Intelligence
MGMT2123 Negotiation

MGMT2139 Social Innovation and Entrepreneurship
MKTG3156 Special Topics: Launching Digital Marketing
MKTG3158 Product Planning and Strategy

MKTG3170 Entrepreneurial Marketing

UGMG1010 Perspectives on Management

UNAS1025 Innovation Through Design Thinking

Managing for Social Impact and the Public Good

The Managing for Social Impact and the Public Good co-concentration is jointly sponsored by the Business Law and Society,
Information Systems, and Marketing departments. It is designed to be a second concentration for Carroll School of Management
undergraduate students, who must first choose a primary concentration such as Accounting, Finance, Information Systems,
Management and Leadership, Marketing, or Operations Management.

Managing for Social Impact and the Public Good aims to provide Carroll School students with a well-defined, interdisciplinary co-
concentration focused on analyzing the multifaceted impacts of today’s global corporations, social enterprises, public sector, and
nonprofit organizations.

In successfully completing this co-concentration, students will:

Develop a theoretical and practical understanding of the extended social impacts of global corporations and why
responsible enterprise values and the public good are relevant for all stakeholders

Learn to apply research and critical thinking to understand the challenges, benefits, and current practices in corporate
social responsibility

Explore the philosophical, ethical, legal, economic, and ecological implications of the decisions made by corporate and
public sector global leaders through case studies, readings, and class discussions

Understand the challenges, available tools and innovative models for managing social impacts and balancing stakeholder
value in a variety of corporate, nonprofit, and public sector organizations

Develop and articulate a personal vision for integrating moral decision-making, social justice, citizenship, and responsible
management in their future professional lives

Course Requirements



This co-concentration requires four courses (representing at least 12 credits), two of which are required and two of which are
electives. In accordance with the interdisciplinary nature of Managing for Social Impact and the Public Good, students in this co-
concentration will select their two electives from a list of courses jointly approved by the Carroll School of Management and
participating departments in the Morrissey College of Arts and Sciences. The MCAS elective courses taken for credit toward
completing this co-concentration cannot be counted toward fulfilling other Boston College or MCAS course distribution
requirements.

The following two Carroll School courses are required:

® BSLW3345 Managing for Social Impact (fall/spring)
® BSLW6001 Leading for Social Impact (spring of senior year)

In addition, students must take two approved MCAS elective courses (for a total of at least 6 credits). Students can choose from
over 150 electives, which appear on a list that is updated every semester on our website at the following link:

The electives must also come from one of the three social impact Focus Areas listed below, and described further on our website:
www.bc.edu/content/bc-web/schools/mcas/sites/msi-pg/minor.html.

® Digital Economy, Social Innovation and Citizenship
® Economic Development, Equality and Enterprise
® Environmental and Economic Sustainability

Study Abroad

A course taken during a semester abroad may be approved as an elective counting toward the Managing for Social Impact co-
concentration, but such courses must be pre-approved by the directors of the program before enrollment if they are to be
counted. After a student completes the pre-approval process, credit for courses taken abroad will only be granted upon the
student’s return from the program, based on the graded work completed for the course.

Declaring the Co-Concentration

Students interested in the co-concentration can declare it at the Undergraduate Dean's office after filling out an interest form in
Fulton 460. Students must declare the co-concentration by October 15 of their junior year. After that date we cannot guarantee a
spot in the required foundation course.d

For questions about the Managing for Social Impact co-concentration, contact Professor Lourdes German at germanl@bc.edu.

Accounting

The objective of the accounting curriculum sequence is to prepare the undergraduate accounting concentration for a career in
accounting or a related field. This curriculum is broad in scope and coverage, so it is relevant and useful for a career in public
accounting, industry, financial institutions, government, information systems, law, or not-for-profit organizations.

There are three concentrations housed in the Accounting Department: (1) Accounting, (2) Accounting for Finance and Consulting,
and (3) Accounting and Information Systems. Students will not be allowed to concentrate in more than one of these.

Students outside of CSOM will be able to complete one of two minors in accounting. The requirements for a minor are based on a
selection of the required and elective courses for the Accounting and the Accounting for Finance and Consulting concentrations.


https://www.bc.edu/content/bc-web/schools/mcas/sites/msi-pg/minor.html
mailto:germanl@bc.edu

Concentration in Accounting

This is the primary concentration of the department, and it is intended to prepare students for a professional career in public
accounting, industry, financial institutions, government, information systems, law, or not-for-profit organizations. The curriculum is
broad in its scope and coverage, so it is relevant and useful for a variety of careers. Students intending to pursue a Certified
Public Accountant (CPA) designation should choose this concentration.

Objectives

The objectives of the Accounting Concentration are as follows:

(1) Prepare the student to successfully pass the CPA exam. The exam includes four parts, covering auditing and attestation
(AUD), business environment and concepts (BEC), financial accounting and reporting (FAR), and regulation (REG). The course
requirements for the concentration provide a sound basis for preparing students to successfully pass each section of the exam.

(2) Provide a broad-based understanding of the use of accounting data and information by managers and others for decision-
making. Passing the CPA exam and becoming a licensed accountant opens the door for many careers in addition to professional
accounting. The CPA designation not only signals a specific set of skills but is also indicative of the dedication and rigorous
analytical skills useful in numerous non-accounting pursuits. Although most graduates with an Accounting Concentration begin
their careers in public accounting, the long-term career options are diverse, and our graduates now hold key positions in corporate
finance, human resources, marketing, economics, entrepreneurship, government, education, and many other fields.

Required 15 credits hours in:

® ACCT1022 Managerial Accounting

® ACCT3301 Financial Accounting Standards and Theory |
® ACCT3302 Financial Accounting Standards and Theory I
® ACCT3307 Managerial Cost and Strategic Analysis

® ACCT4405 Federal Taxation

And at least 3 credits from one of the following four courses only:

ACCT3309 Audit and Other Assurance Services*
ACCT3351 Financial Statement Analysis

ACCT6601 Financial Accounting Standards and Theory 1lI
ACCT6618 Accounting Information Systems

*Auditing is a requirement to sit for the CPA exam in all states, and a requirement for admission to the Boston College Master of
Science in Accounting (MSA) program.

Most states require from eight to eleven accounting classes (24 to 33 accounting credit hours) in order to be qualified as a
Certified Public Accountant (CPA). Because the accounting concentration requires only six accounting classes (18 credits), in
addition to ACCT1021 Financial Accounting (3 credit hours) included in the CSOM core, a student must take additional accounting
classes. The department offers a number of accounting electives that students can take to satisfy their CPA
requirements.

® ACCT3309 Audit and Other Assurance Services
® ACCT3351 Financial Statement Analysis



ACCT3399 Directed Readings and Research

ACCT4409 Advanced Auditing

ACCT6601 Financial Accounting Standards and Theory llI
ACCT6615 Advanced Federal Taxation

ACCT6618 Accounting Information Systems

ACCT6623 Fair Value Accounting and Measurement
ACCT6626 Taxes and Management Decisions

ACCT6634 Ethics and Professionalism in Accounting
ACCT6635 Forensic Accounting

ACCT6640 Dive, Dissect, and Decide with Big Business Data

Concentration in Accounting for Finance and Consulting

The Accounting for Finance and Consulting Concentration builds on the CSOM core curriculum and is a great complement to
many other concentrations, including finance, marketing and operations management. Students with this concentration can
pursue a wide variety of careers in business, including financial analysis, investment banking, consulting, marketing, and
management training programs. Skills learned in this concentration position students for greater upward mobility in their career
paths since the need for managers with an understanding of financial statements and financial reporting is evergreen. This
concentration is designed to teach users of financial statements (rather than preparers of financial statements) how accounting
information, shaped by regulation, has advantages and limitations in assessing the economics of an underlying business.

Objectives
The objectives of the Accounting for Finance and Consulting Concentrations are as follows:

(1) Expand and deepen your knowledge of external financial reporting and choices that managers make in preparing information
for SEC filings. The knowledge is critical for both those who plan to use financial statements to value companies and those whose
jobs require an understanding of how business decisions affect financial statements.

(2) Provide an understanding of the accounting data and information managers use for internal decision-making. For students
interested in marketing or consulting, this knowledge enables you to accurately assess the true costs of producing a product or
service and to identify the relevant information for make-versus-buy decisions. You will develop skills needed to accurately
forecast revenues, expenses, and product demand. You will also understand how to set important organizational controls.

(3) Provide students with the financial tools and accounting savvy needed to converse with upper level management about the
operation of the firm.

Guidelines and Courses

This concentration requires four courses (12 credit hours) one intermediate accounting course, one required elective in either
managerial cost analysis or financial statement analysis, and two other electives from a set of approved electives in accounting,
finance, operations, or economics.

Required 3 credit hours in:

® ACCT3321 Intermediate Accounting for Finance and Consulting*

And at least 3 credit hours from one of the following:



® ACCT3307 Managerial Cost Analysis
® ACCT3351 Financial Statement Analysis

And at least 6 credit hours from two of the following:**

ACCT3307 Managerial Cost Analysis OR ACCT3351 Financial Statement Analysis***
ACCT3309 Audit and Other Assurance Services

ACCT4405 Federal Taxation

ACCT6601 Financial Accounting Standards and Theory llI
ACCT6618 Accounting Information Systems

ACCT6623 Fair Value Accounting and Measurement
ACCT6626 Taxes and Management Decisions

ACCT6635 Forensic Accounting

ACCT6640 Dive, Dissect, and Decide with Big Business Data
ECON2228 Econometric Methods

MFIN2235 Investment Banking (fulfills Finance “Bucket” elective)
MFIN6616 Investment Banking (fulfills Finance “Other” elective)
OPER3384 Predictive Analytics

OPERG6606 Forecasting Techniques

*Note: ACCT3301 FAST | will be accepted as a substitute for ACCT3321, but then you must also take ACCT3302 FAST Il as one
of your electives.

*A maximum of one elective can count towards the requirements of two different concentrations.

***Both classes may be taken, and the second one will count as an elective.

Concentration in Accounting and Information Systems

Employers continually emphasize the value of graduates who understand both business and the information system (IS) that
supports it. While IS professionals develop competence in the design and implementation of business information systems,
accountants have a broad understanding of the business process and controls and how the systems are used to generate
information for decision making. Having the two skill sets is invaluable.

Students fulfilling this concentration will satisfy all of the requirements for the IS concentration and also obtain a background in
Accounting. The curriculum entails six courses (five required and one Accounting elective) and is designed for students interested
in careers either with the consulting divisions of professional service firms, such as major accounting firms and IS departments of
companies, or as IS auditors. Students are advised to see a faculty advisor in selecting an appropriate Accounting elective. This
concentration is administered jointly by the Accounting Department and the Information Systems Department.

Required 15 credit hours in:

ACCT3301 Financial Accounting Standards and Theory |
ACCT6618/ISYS6618 Accounting Information Systems

ISYS2157 Programming for Management and Analytics (or CSCI1157)
ISYS3257 Database Systems and Applications



ISYS4258 Systems Analysis and Design

And at least 3 credit hours from one of the following:

ACCT3302 Financial Accounting Standards and Theory |
ACCT3307 Managerial Cost and Strategic Analysis
ACCT3309 Audit and Other Assurance Services
ACCT3351 Financial Statement Analysis

ACCT6640 Dive, Dissect and Decide with Big Business Data

Accounting for CPAs Minor

This minor is for students who are interested in working in public accounting. Please note: To meet the CPA requirements,

students will need several courses beyond the minor.

The objective of the accounting curriculum sequence is to prepare a student for a professional career in public accounting,
industry, financial institutions, government, information systems, law, or not-for-profit organizations. The curriculum is broad in its
scope and coverage so it is relevant and useful for a variety of careers. Students intending to acquire a Certified Public
Accountant (CPA) designation should choose this concentration as a way to start to satisfy the many CPA requirements. For more

information, see the discussion of the Accounting Concentration.

Please note: This MCAS minor does not ensure that a student meets all requirements for sitting for the CPA exam. For instance,
most states require a significant number of general business classes to sit for the CPA exam. This minor is only meant to give an

MCAS student a start on meeting the many requirements.

Required 18 credit hours in:

ACCT1021 Intro to Financial Accounting

ACCT3301 Financial Accounting Standards and Theory |
ACCT3302 Financial Accounting Standards and Theory |l
ACCT3307 Managerial Cost Analysis

ACCT3309 Auditing and Other Assurance Services
ACCT4405 Federal Taxation

Accounting Department Electives

ACCT1022 Managerial Accounting

ACCT3309 Audit and Other Assurance Services
ACCT3351 Financial Statement Analysis

ACCT3399 Directed Readings and Research

ACCT4409 Advanced Auditing

ACCT6601 Financial Accounting Standards and Theory IlI
ACCT6615 Advanced Federal Taxation

ACCT6618 Accounting Information Systems

ACCT6623 Fair Value Accounting

ACCT6626 Taxes and Management Decisions



® ACCT6634 Ethics and Professionalism in Accounting
® ACCT6635 Forensic Accounting
® ACCT6640 Dive, Dissect and Decide with Big Business Date

Accounting for Finance and Consulting Minor

The Accounting for Finance and Consulting minor leverages the critical thinking and communication skills developed in the MCAS
curriculum, providing students with key skills that distinguish them for other new hires in financial services or consulting. It also
provides students with an advantage in graduate business programs.

Objectives:
The objectives of the Accounting for Finance and Consulting minor are:

(1) Develop your knowledge of external financial reporting and choices that managers make in preparing information for SEC
filings. This knowledge is critical for both those who plan to use financial statements to analyze or value companies and those
whose jobs require an understanding of how business decisions affect financial statements.

(2) Provide an understanding of the accounting data and information managers use for internal decision-making. For students
interested in consulting, this knowledge enables you to accurately assess the true costs of producing a product or service and to
identify the relevant information for make-versus-buy decisions. You will develop skills needed to accurately forecast revenues,
expenses, and product demand. You will also understand how to set important organizational controls.

(3) Provide students with the financial tools and accounting savvy needed to converse with upper level management about the
operations of the firm.

Requires 18 credit hours:

Required Courses:

® ACCT1021 Financial Accounting
® ACCT3321 Intermediate Accounting for Finance and Consulting*

Choose a Track:

Consulting Track

® ACCT1022 Managerial Accounting
® ACCT3307 Managerial Cost Analysis

Finance Track

® MFIN1021 Fundamentals of Finance
® ACCT3351 Financial Statement Analysis



Two electives from the following list:**

ACCT1022 Managerial Accounting

ACCT3307 Managerial Cost and Strategic Analysis
ACCT3351 Financial Statement Analysis

ACCT4405 Federal Taxation

ACCT6601 Financial Accounting Standards and Theory llI
ACCT6623 Fair Value Accounting and Measurement
ACCT6626 Taxes and Management Decisions
ACCT6635 Forensics Accounting

ACCT6640 Dive, Dissect, and Decide with Big Business Data
OPER3384 Predictive Analytics

OPERG6606 Forecasting Techniques

ECON2228 Econometric Methods

MFIN2235 Investment Banking

MFIN6616 Investment Banking

*ACCT3301 FAST | will be accepted as a substitute for ACCT3321, but then you must also take ACCT3302 (FAST Il) as one of
your electives.

**Electives may also include both courses from the other track.

Information for Study Abroad

Given the international scope of the profession, Accounting concentrators are encouraged to study abroad. The Accounting
Department may recognize certain Core and elective courses for transfer to BC, depending on the circumstances, but students
are encouraged to take accounting courses at Boston College. Prior approval is required. All Accounting concentrators should
meet with the department assistant chair, department chair, or administrative assistant to plan their study abroad programs and to
obtain definitive course approvals.

CPA Recommendations

The Department recommends that students who intend to practice as Certified Public Accountants (CPAs) check the board of
accountancy of the state in which they plan to practice for its specific educational requirements (www.nasba.org). In almost all
states, students are now required to complete 150 semester hours of course work to qualify for CPA licensure. In addition, a
minimum number of accounting courses with specific topical coverage may be necessary. For more information please refer to the
BC Guide to Meeting CPA Requirements available online or in the department office.

Because Boston College students typically graduate with only 120 credit hours (ignoring AP credits and overloads), students may
require an extra year of course work in order to meet the 150 credit hours. Boston College offers a Master of Science in
Accounting (M.S.) program to meet these additional requirements. For more details on the program, refer to the Boston College
M.S. website: www.bc.edu/msa. Students who enter BC with Advanced Placement credits may be able to satisfy the 150-hour
requirement in less time. Please contact the Accounting Department in Fulton 520 or via e-mail at csom.accounting@bc.edu if you
have any additional questions.



http://www.nasba.org/
https://www.bc.edu/msa

Business Analytics

The Department offers undergraduate and graduate courses in the areas of business analytics and operations management.
Undergraduate concentrations are offered in both Business Analytics and Operations Management.

Concentration in Business Analytics

Business Analytics is the emergent capability for organizations in the twenty-first century. All organizations, regardless of industry,
size, or operating environment generate and manage large volumes of data and information that, used well, inform the decision
making and competitive capabilities of the enterprise. The emerging area of analytics is focused on using business data to
examine what already happened, to determine or predict what will happen, and to explore or model what should happen.
Successful managers across functional areas, whether finance, marketing, operations, human resources, or information systems,
need to be able to understand and utilize business analytics in order to manage and lead effectively.

Business Analytics draws upon a portfolio of methods and tools including statistics, forecasting, experimental design, data mining,
and modeling to turn data into information and insights. The business analytics field includes descriptive, predictive, and
prescriptive analytics. Descriptive analytics help organizations describe what has happened in their operating environment and
includes gathering, organizing, tabulating, and communicating historical information, e.g., how many online subscribers do we
have? Predictive analytics helps organizations understand what to do by uncovering relationships and associations in the
available data and uses techniques such as probability and forecasting to reveal the likelihood of outcomes. For example, the
number of online subscribers increases when we have banner advertising on search sites. Prescriptive analytics is focused on
understanding the causal effects that can be discerned from data sets and strives to predict what will happen, given a particular
course of action. For example, if we increase our banner advertising and provide one-click subscribing, how will the number of
subscribers change?

The Business Analytics concentration builds upon the Carroll School of Management core. The concentration is designed to align
with a variety of functional disciplines making Business Analytics an excellent complement to other concentrations including
Accounting, Operations Management, Finance, Marketing, Information Systems, or Management and Leadership.

Objectives of the Undergraduate Concentration in Business Analytics

The objectives of the undergraduate concentration are to develop managers who:

possess a broad and deep understanding of theories and concepts in business analytics
are adept at data management and analysis
understand and utilize quantitative techniques for historical analysis, predictive analysis, modeling, and simulation

are capable of applying analytical skills and knowledge to address management problems across disciplines and
industries

Careers in Business Analytics

Rather than simply answering questions about what, how, when, and where things have happened, today’s business analysts are
able to push the use of data further, find out why things are happening and what will happen if identified trends continue, and
model how an organization can use this information to optimize outcomes. Careers that utilize the skills and knowledge of
business analytics continue to emerge and grow in all fields and business disciplines. Students with this concentration may pursue
careers in consulting, financial services, healthcare services, accountancy, technology management, government, manufacturing,
and not-for-profit organizations. The demand for managers with these skills is strong and will increase as firms continue to
recognize that they compete not only with new products and services, but also with a high degree of competence in managing
their data, information, and business intelligence.



Business Analytics Concentration Requirements

The following three courses are required:

® |SYS3340 Data Analytics in Practice (fall and spring)
® OPER3384 Predictive Analytics (fall and spring)
® OPER6604 Management Science (fall and spring)

Select two additional courses, excluding any courses taken from above list;

OPER3310 Sports Analytics (fall and spring)

OPERG6605 Risk Analysis and Simulation (spring)

OPER6606/MFIN6606 Forecasting Techniques (fall, online, and spring)

OPERG6607 Machine Learning for Business Intelligence (fall and spring)

OPER®6608 Pricing and Revenue Optimization (spring)

OPERG6614 Quality Management (fall)

ISYS2157 Programming for Management and Analytics (fall and spring) (or CSCI1101)
ISYS3257 Database Systems and Applications (fall and spring)

ISYS6621 Social Media, Emerging Technologies, and Digital Business (fall)
ISYS6625 Geographic Information Systems (fall and spring)

ISYS6645 Data Visualization (fall and spring)

MKTG2153 Customer Research and Insights for Marketing Decisions (fall and spring)
MKTG3161 Customer Relationship Management (fall and spring)

MKTG3258 Marketing Analytics for Customer Insights (spring)

ACCT6640 Dive, Dissect, and Decide with Big Business Data (spring)

MFIN2270 Data Analytics in Finance (fall and spring)

Concentration in Operations Management

Operations Management is a broad and multi-dimensional business area. Highly integrative, Operations Management determines
how an organization executes its mission and goals. Operations Management is both an art and a science, tying together
guantitative analytical skills with cognitive problem solving.

The Operations Management concentration provides students with knowledge of current issues in the Operations Management
discipline. Intense competition in fast-paced global environments makes competencies in this field critical in both service and
goods-producing organizations. This concentration is applicable in many industries and organizations, combining knowledge in
business analytics, process design and analysis methods, project management, and operations management issues. The
curriculum recognizes environmental, ethical, and social issues. The pedagogy entails lectures and discussions, case studies,
field studies, and analytical modeling.

The Operations Management concentration builds upon the Carroll School of Management core, particularly complementing
courses in statistics, organizational management, and economics. Our courses emphasize analysis and decision making and are
explicitly designed to deliver the skills and knowledge required to successfully manage people, processes, and systems in today's
competitive environment.

The concentration is designed to intersect with other functional disciplines making Operations Management an excellent
complement to other concentrations including Accounting, Business Analytics, Finance, Marketing, Information Systems, or
Management and Leadership.



Objectives of the Undergraduate Concentration in Operations Management

The objectives of the undergraduate concentration are to develop managers who:

possess a broad and deep understanding of theories and concepts in Operations Management
are capable of applying skills and knowledge to address management problems
understand and utilize quantitative and qualitative analysis in decision making

appreciate the role of operations in an organization and the interrelationships among functional areas

Careers in Operations Management

Operations managers manage both processes and people, with a highly integrative career path tying together analytical decision
making with strategic perspectives and the needs of employees and other stakeholders. Our graduates have successfully attained
positions in process management and analysis in major companies such as Accenture, Boston Beer, Deloitte, EY, Fidelity,
General Electric, Goldman Sachs, IBM, JPMorgan Chase, and UBS. Students with this concentration may pursue careers in
consulting, financial services, healthcare services, retail, transportation, technology, government, manufacturing, and not-for-profit
organizations. Students with an operations management concentration are typically hired into positions such as Operations
Analyst, Project Team Member, Supply Chain Analyst, Consultant, Process Designer, and Management Trainee, as well as
positions on the corporate planning staff.

The demand for managers with these skills is strong and will increase as firms continue to recognize that they compete not only
with new products, good marketing, and skillful finance, but also with a high degree of competence in managing their operations.
Salaries for majors in Operations are and will likely remain competitive with all other concentrations in management.

Operations Management Concentration Requirements

The following two courses are required for the concentration:

® OPER3375 Operations Strategy and Consulting (fall)
® OPER2255 Managing Projects (fall and spring)

Also take two of the following:

OPER3310 Sports Analytics (fall and spring)

OPER3332 Supply Chain Management (spring)

OPER3384 Predictive Analytics (fall and spring)

OPER6604 Management Science (fall and spring)
OPERG6605 Risk Analysis and Simulation Methods (spring)
OPERG6606 Forecasting Technigues (fall, online, and spring)
OPERG6608 Pricing and Revenue Optimization (spring)
OPERG6614 Quality Management (fall)

Other Special and Advanced Topic courses as offered

Study Abroad



Although there are no particular prerequisites needed in order to qualify for study abroad, the usual course prerequisites still
apply. There is no limit to how many courses taken abroad will be allowed for major credit. If the courses are judged equivalent
and if the proposed courses constitute a reasonable selection, major or elective credit will be given.

All students wishing to study abroad must first meet with an advisor from the Office of International Programs (OIP). If accepted
into the study abroad program and approved by the Undergraduate Dean's Office, the student should then see Sam Graves,
Department Chair, for course approvals before going abroad. When students wish to have a course considered, they should e-
mail or bring a copy of the syllabus and course description for approval.

Business Law and Society

The Department of Business Law and Society in the Carroll School of Management does not offer a major or concentration. The
courses taught by the Department of Business Law and Society are designed to give students a basic understanding of legal
procedures and the legal environment of business. Undergraduate students in the Carroll School of Management are required to
take Law I—Introduction to Law and Legal Process. This course covers the legal system, the sources of law, business ethics, the
regulatory environment of business including antitrust and employment law, securities regulation and corporate governance, the
international trade environment, and contract law. Elective courses are offered in a variety of topics that may interest students
interested in starting their own business, considering law school, or preparing for the Certified Public Accounting examination. A
core course and other electives that relate to concentrations are offered at the graduate level.

Economics (CSOM)

The Economics major provides a critical examination of how the economic system works in the United States and throughout the
world. The introductory course, ECON1101, is a survey of economic problems, policies, and theory, and the required courses in
micro theory and macro theory, ECON2201-ECON2202, give a deeper analytical foundation. Electives permit further study in a
wide range of fields, including money and banking, international trade and finance, public sector economics, economic
development, capital theory, labor economics, industrial organization, environmental economics, law and economics, and
econometrics. Students from the Carroll School of Management may choose Economics as an area of concentration. The
Economics minor is not available to Carroll School of Management students. The concentration consists of six courses:

Principles of Economics (ECON1101)

Microeconomic Theory (ECON2201 or ECON2203)

Macroeconomic Theory (ECON2202 or ECON2204)

Business Statistics (OPER1135)

And two electives, at least one of which must be an upper level (3xxx) course

At least one of the Theory courses must be completed by the end of junior year. Exceptions to this requirement may be
granted at the discretion of the Director of Undergraduate Studies.

Students with a serious interest in economics are urged to complete the 11-course major in Economics within the Morrissey
College of Arts and Sciences. Finally, all Carroll School of Management students, regardless of their area of concentration, are
required to take Principles of Economics (ECON1101) and Business Statistics (OPER1135).

The major in Economics provides a general background that is useful to those planning careers in law, government service, or
business, as well as those planning careers as professional economists. Professional economists work as college teachers, as
researchers for government agencies, for businesses and consulting firms, and as administrators and managers in a wide range
of fields.



Finance

Accessibility to preeminent finance faculty and cutting-edge academic research are key ingredients to providing undergraduate
and graduate students with the tools and methods necessary to expand their understanding of finance. Rigorous training at all
academic levels prepares students for the quantitative and analytical challenges in both the business and academic fields.

Concentrations and degrees for qualified students include:

® Undergraduate Concentration in Finance
® Master of Science in Finance
® Ph.D. Program in Finance

Our nationally recognized Finance Department, cited by U.S. News & World Report as among the top 15 in the country, hosts the
Finance Department Seminar Series featuring top scholars from around the world addressing current research and trends in the
field. These weekly seminars provide an engaging forum for students, faculty, and practitioners alike. In addition, informal brown
bag lunches are hosted throughout the year by the Department.

Members of the Finance Department consistently facilitate meaningful interaction between students and professionals through an
alumni advisement system which supplements faculty advisement in the areas of financial institutions, manufacturing firms,
service firms, nonprofit organizations, and government agencies.

Concentration in Finance

Finance Concentration Course Requirements

All required finance core courses (1-4) and select elective (5) must be taken in CSOM only.

Five Prescribed Courses

1. MFIN1021 Fundamentals of Finance (formerly Basic Finance) (prerequisite: ACCT1021)

2. MFIN1127 Corporate Finance (prerequisite: MFIN1021)

3. MFIN1151 Investments (prerequisite: MFIN1021)

4. One elective from the following list* (courses listed below must be taken in CSOM)

MFIN2202 Derivatives and Risk Management
MFIN2205 Corporate Financial Strategies
MFIN2225 Financial Policy

MFIN2230 International Finance

MFIN2235 Investment Banking

MFIN2250 Fixed Income Analysis

MFIN2270 Data Analytics in Finance



5. At least 1 elective from any MFIN” course offered outside of the required courses or another from the set list above.

* Not every course will be offered each semester. Additional courses may be added to set list in the future. Please pay careful
attention to prerequisites which are listed in Course Information and Schedule.

~ All MFING6XX electives require senior status and permission from the Department. This requires that seniors visit with Prof.
Elliott Smith in Fulton 330B to seek approval, giving consideration to the student’s successful completion of the required
prerequisites.

See Course Information and Schedule for up-to-date course listings.

Regardless of your concentration, we expect finance concentrators to have understanding in the following areas:

® major investment, financing and governance decisions (e.g., capital structure, merger and acquisitions, dividend, board of
directors, etc.) of corporations;

® the risk and return trade-offs in investment and know how to evaluate basic financial products (e.g., stocks, bonds and
derivatives);

® the role of financial institutions/intermediaries (e.g., investment and commercial banks, asset management companies) in
the financial system;

® the role of financial markets in the economy and the need for efficient regulations.

For more information about the concentration in finance, visit the Finance Department's Academics and Study Abroad page.

Minor in Finance

This minor is for non-CSOM students who are interested in learning more finance to be better prepared for careers in financial
institutions, service firms, nonprofits, and government agencies.

Required courses:

ACCT1021 Introduction to Financial Accounting
MFIN1021 Fundamentals of Finance (formerly Basic Finance) (sophomore or junior year)
MFIN1127 Corporate Finance (prerequisite: MFIN1021) (junior or senior year)

MFIN1151 Investments (prerequisite: MFIN1021) (junior or senior year)

One elective from the following list* (courses listed below must be taken in CSOM)

MFIN2202 Derivatives and Risk Management
MFIN2205 Corporate Financial Strategies
MFIN2225 Financial Policy

MFIN2230 International Finance

MFIN2235 Investment Banking

MFIN2250 Fixed Income Analysis

MFIN2270 Data Analytics in Finance


https://www.bc.edu/content/bc-web/schools/carroll-school/academic-departments/finance/academics.html

At least 1 elective from any MFIN” course offered outside of the required courses or another from the set list above.

* Not every course will be offered each semester. Additional courses may be added to set list in the future. Please pay careful
attention to prerequisites which are listed in Course Information and Schedule.

A All MFING6XX electives require senior status and permission from the Department. This requires that seniors visit with Prof.
Elliott Smith in Fulton 330B to seek approval, giving consideration to the student’s successful completion of the required
prerequisites.

See Course Information and Schedule for up-to-date course listings.

Information for Study Abroad
All students wishing to study abroad must first meet with an advisor in the Office of International Programs (OIP).

If accepted into the study abroad program and approved by the Undergraduate Dean's Office (Fulton 315), the student should
then contact either the Department Chairperson, Ronnie Sadka (Fulton 560C), or Elliott Smith (Fulton 330B), by e-mail or in
person, with all supporting documentation (course description, detailed syllabus, etc.) for elective course approvals.

Any requested finance elective abroad must be equivalent to a finance elective taught at BC.

The Finance Department requires that Financial Accounting (ACCT1021) and Fundamentals of Finance (formerly Basic Finance)
(MFIN1021) be taken at Boston College as prerequisites for any finance elective prior to going abroad. All required finance
concentration core courses must be taken in CSOM only.

In the rare circumstance where course selection is only available upon arrival at the university, you must e-mail the course
syllabus to either the Department Chairperson, Ronnie Sadka, or Elliott Smith before enrolling in the course in order to obtain
approval. If the course is deemed a suitable finance elective, the Finance Department will send a confirming e-mail to you
approving the course for credit.

All approvals should be obtained prior to going abroad.
No approvals will be granted after the course has been completed.

For more information about study abroad, visit the Finance Department's Academics and Study Abroad page.

General Management

Students choose to concentrate in this area for many reasons, but it is especially attractive to those students who are preparing
for the management of a family business or for those who want a broad management background as preparation for law school.

The Undergraduate Associate Dean coordinates the General Management concentration.
Concentration in General Management

Choose two areas and meet the criteria specified by the departments. Usually, this involves one required course and a choice of
an elective.


https://www.bc.edu/content/bc-web/schools/carroll-school/academic-departments/finance/academics.html

Note: Students who have elected another concentration within the Carroll School of Management as well as the General
Management concentration must select areas different from their other CSOM concentration as they pursue General
Management.

Accounting

Required courses:

® ACCT3301 Financial Accounting Standards and Theory |
® ACCT3302 Financial Accounting Standards and Theory

OR

Required course:

® ACCT3307 Managerial Cost and Strategic Analysis

Plus one elective:

® ACCT3351 Financial Statement Analysis
® ACCT4405 Federal Taxation
® ACCT6618 Accounting Information Systems

Information Systems

Required course:

® |SYS2157 Programming for Management and Analytics

Electives (choose one):

® |SYS3257 Database Systems and Applications
® [SYS4258 Systems Analysis and Design

Finance

Required courses:

® MFIN1127 Corporate Finance
® MFIN1151 Investments

No electives

Marketing



Required course:

® MKTG2153 Customer Research for Marketing Decisions
OR

® MKTG4256 Applied Marketing Management

Electives (choose one):

MKTG2152 Consumer Behavior

MKTG3153 Retailing

MKTG3154 Integrated Marketing Communications
MKTG3156 Special Topics: Launching Digital Marketing
MKTG3157 Professional Selling and Sales Management
MKTG3158 Product Planning and Strategy

MKTG3165 Strategic Brand Management

MKTG3170 Entrepreneurial Marketing in a Digital World
MKTG3177 Heritage Marketing

MKTG3178 Special Topics

MKTG/ISYS3205 Tech Trek-West

MKTG/ISYS3253 Digital Commerce

MKTG3258 Marketing Analytics for Customer Insights
MKTG3625 Luxury Marketing

MKTG6610 Sports Marketing

MKTG/ISYS6620 Marketing Information Analytics
MKTG/ISYS6621 Social Media, Emerging Tech., and Digital Business
MKTG/ISYS6635 New Media Industries
MKTG/ISYS6640 Analytics and Business Intelligence

Management and Organization

Required course:

® MGMT2127 Leadership

Electives:

® Choose one additional MGMT course other than MGMT1021, MGMT1031, MGMT3099, MGMT3100, or MGMT2127

Operations Management

Required course:

® OPER3375 Operations Strategy and Consulting



Electives:

OPER2255 Managing Projects

OPER3310 Sports Analytics

OPER3332 Supply Chain Management

OPER3384 Predictive Analytics

OPERG6604 Management Science

OPERG6605 Risk Analysis and Simulation

OPERG6606 Forecasting Techniques

OPERG6607 Machine Learning for Business Intelligence
OPER6614 Quality Management

Information Systems

Concentration in Information Systems

Information Systems (IS) are the lifeblood of the modern enterprise, making up the single largest portion of capital spending
among U.S. corporations. Information Systems have the power to create and restructure industries, empower individuals and
firms, and dramatically reduce costs. Many of the world's most successful corporations arrived at their position in large part due to
their effective use of such systems. However, when poorly designed and implemented, IS can become a major source of risk,
squander shareholder wealth, waste taxpayer money, and destroy firms and careers. As a result, organizations desperately need
well-trained information systems specialists and technology-savvy managers. Today's manager simply cannot effectively perform
without a solid understanding of the role of information systems in organizations, competition, and society.

The Information Systems concentration focuses on both technology and its effective use in organizations. In this program,
students will learn how to plan, develop, and deploy technology-based business solutions, as well as to understand the strategic
role of IS in organizations and the influential role of technology in society. The Information Systems concentration is designed for
students with an aptitude for logical, analytical thinking and prepares them for positions in a variety of fast-growing professions.
The Information Systems concentration is a strong choice as a primary concentration for CSOM students. Given the increasing
influence of IS in all functional areas, it also serves as an excellent second concentration for students whose primary
concentration is in another field such as accounting, finance, marketing, or operations.

The Information Systems concentration emphasizes both team and individual work, allowing students to gain the skills and
experience to strategize, design, program, and implement computerized information systems. The curriculum emphasizes
software development technologies, data management, data communications, electronic commerce, and knowledge management
as well as the fundamentals of computer hardware and software systems, high-level software design and programming, project
management, emerging technology studies, and the strategic, operational, and responsible use of information systems.

Concentrators will develop the ability to work with others to understand business requirements and to determine the need for and
feasibility of information systems change. They will use analytical thinking to simplify complex business tasks and to design
efficient and user-friendly computer systems. They will develop communication skills to understand and explain systems
requirements, make the case for IS investment, prepare clear documentation, and deliver effective presentations. Concentrators
will also develop a strategic perspective on information systems, enabling them to participate in and support the increasingly
visible role of information technology in corporate decision making.

Objectives of the Undergraduate Concentration in Information Systems

The objectives of the undergraduate concentration are to develop managers who:

® understand how to analyze the linkages between information technology (IT), innovation, business strategy, and
competitive advantage.



® possess the technical skills (related to programming and databases) and managerial concepts needed to effectively plan,
develop, and implement IT.

® understand how to promote more effective use of IT in organizations, taking into consideration how IT aligns with an
organization's strategic focus, culture, business processes, etc.

® appreciate the broader ethical and societal implications of the burgeoning application of information technologies.

Careers in Information Systems

Careers available to IS concentrators dominate the U.S. Bureau of Labor Statistics' list of fastest growing occupations. IS
professionals encompass a broad array of careers, from the highly technical to those which bridge the gap between the people
who program information systems and the people who use them. Information Systems concentrators may pursue a variety of
careers in business, consulting, and government. Technology careers often give professionals a broad and deep exposure to the
firm and its customers, providing exceptional training for future executive leadership. The greatest demand in the IS field will be for
professionals who have technical knowledge supported by a solid understanding of the role of information systems in business
and organizations.

Courses Required for the Information Systems Concentration

ISYS2157 Programming for Management and Analytics (or CSCI1101 or ISYS2160)
ISYS3257 Database Systems and Applications

ISYS4258 Systems Analysis and Design

One additional ISYS course of level 1000 or above.

Information for Study Abroad
All students wishing to study abroad must first meet with an advisor in the Office of International Programs (OIP).

If accepted into the study abroad program and approved by the Undergraduate Dean's Office (Fulton 315), the student should
then contact the Department Chairperson by e-mail or in person, with all supporting documentation (course description, detailed
syllabus, etc.) for elective course approvals.

Although there are no particular prerequisites needed in order to qualify for study abroad, the usual course prerequisites still
apply. Courses taken abroad can be allowed for concentration or elective credit if the courses are judged equivalent and if the
proposed courses constitute a reasonable selection.

Management and Organization

How can managers best develop and utilize the human capital in an organization and inspire their employees to thrive? Why do
individuals and groups behave the way they do in organizations? What strategies should organizations pursue to grow and be
productive? Our Management and Organization Department focuses on how to manage an organization's human resources and
effectively develop and implement strategies for all types of organizations.

Through our programs, students develop the critical competencies for organizational success: leadership, communication, design,
organizational development, and more.



Concentration in Management and Leadership

The Management and Leadership concentration will help develop and enhance your ability to lead and manage people and
organizations. These skills are highly desired by virtually all potential employers, making the Management and Leadership
concentration beneficial to all Carroll School undergraduates.

Upon completing the concentration, students will (1) demonstrate an appreciation for the fundamentals and complexity of
successful leadership; (2) identify exemplary leadership in themselves and others; and (3) demonstrate skills of effective
leadership.

In addition to taking MGMT21021 Organizational Behavior, the concentration requires MGMT2127 Leadership and three electives.
Two electives in particular are highly recommended for this concentration: MGMT2123 Negotiation and MGMT2137 Managing
Diversity.

Required of all concentrators:

® MGMT1021 Organizational Behavior
® MGMT2127 Leadership

Three electives chosen from the following:

® MGMT2110 Human Resources Management

® MGMT2111 Ethical Leadership Skills

® MGMT2123 Negotiation

® MGMT2132 Managing Change

® MGMT2133 Leading High Performance Teams

® MGMT2137 Managing Diversity

® MGMT2139 Social Innovation and Entrepreneurship

® MGMT2140 International Management

® MGMT2170 Entrepreneurial Management

® MGMT2177 Leadership in Action: Lessons From Exploration
® MGMT2260 Leadership and Corporate Accountability

® MGMT2265 Globalization, Culture, and Ethics

® MGMT4901 Independent Study (by permission of instructor)
® MGMT5548/UNCP5548 Capstone: Leadership and Mindfulness

Minor in Management and Leadership for Non-Carroll School of Management Students

A minor in Management and Leadership is offered to students in the Morrissey College of Arts and Sciences, Lynch School of
Education and Human Development, and Connell School of Nursing who are interested in pursuing management careers. This
minor focuses on the behavioral side of management by offering courses designed to increase students’ knowledge of leadership
and management and build skills in these areas. Students must complete six courses offered by the Management and
Organization Department.

The Management and Leadership minor will help students develop and enhance their ability to lead and manage people and
organizations. More specifically, students will:



(1) develop an appreciation for the fundamentals and complexity of successful leadership;
(2) identify exemplary leadership in themselves and others; and

(3) demonstrate effective leadership and management skills.

The minor is completed by taking two required courses and four MGMT electives.

Required courses:

® MGMT1021 Organizational Behavior
® MGMT2127 Leadership

Four additional MGMT electives (junior/senior year)

The Management and Leadership minor prepares students for managerial roles in corporations, non-profit organizations, and
government agencies. The common thread is managing people. In addition, the concentration provides excellent preparation for a
career in management consulting, which focuses on diagnosing and solving management problems in client organizations.

For more information, please consult Professor Richard Spinello, in Fulton 430E or e-mail him at spinello@bc.edu to set up an
appointment.

Entrepreneurship Co-concentration

Are you interested in an entrepreneurial career where you start or join a firm that revolutionizes markets through innovation? The
entrepreneurship co- concentration provides a strong background for launching and managing high- growth ventures in nascent
or high- velocity industries. It is an interdisciplinary program that will help engender entrepreneurial thinking and problem-solving
approaches. The course of study includes a mix of theory and real-world application with an emphasis on teamwork. The
curriculum introduces a set of tools and a way of thinking that will help students to navigate the uncertain, ambiguous contexts that
often characterize new initiatives in established firms as well as start- ups. The Entrepreneurship co-concentration is designed to
be a second concentration for Carroll School of Management students. Up to one class from the co-concentration course list can
be counted towards another concentration.

Required Courses
The courses in the co-concentration include the following:

Required:

® MGMT2170 Entrepreneurial Management

Required: one of the following two finance courses:

® MFIN2210 Entrepreneurial Finance
® MFIN2212 Venture Capital/Private Equity
® MGMT2139 Social Innovation & Entrepreneurship



® [SYS3315 Special Topics: Managing Digital Innovation

Students must also take two electives from the following list:

BSLW6604 Law for the Entrepreneur

ISYS3205 TechTrek West

ISYS3206 TechTrek East

ISYS3253/MKTG3253 Digital Commerce
ISYS6621/MKTG6621 Social Media and Digital Business
ISYS6640/MKTG6640 Analytics and Business Intelligence
MGMT2123 Negotiation

MGMT2139 Social Innovation and Entrepreneurship
MKTG3156 Special Topics: Launching Digital Marketing
MKTG3158 Product Planning and Strategy

MKTG3170 Entrepreneurial Marketing in a Digital World
UGMG1010 Perspectives on Management

For more information, please visit the Edmund H. Shea Jr. Center for Entrepreneurship website.

Information for Study Abroad

Students may take one or two electives abroad to count toward either the Management and Organization concentration or minor.
In addition, it is sometimes possible to take the equivalent of MGMT1021 abroad. However, this must be approved prior to
finishing the course by the Chairperson of the Management and Organization Department, who will need a detailed copy of the
course syllabus, assignments, and readings.

Marketing

Marketing is the business function that is responsible for setting market strategy and giving strategic direction to other business
functions in the firm. It centers around understanding the wants and needs of a firm’s customers, be they consumers or other
businesses, and is essential for properly positioning the company within the firm’s target markets.

Marketing offers a number of varied and interesting career paths, from sales, advertising, and product development, to marketing
research, retailing, and brand management. A marketing degree is a valuable asset in many business sectors, for large or small
companies, for-profit or non-profit firms, products or services, and consumer or business-to-business environments.

In the digital mobile economy, consumers are increasingly armed with more and better information, making them more
demanding, less gullible, and less loyal to companies that don’t pay close attention to their needs. Competition is increasingly
global and markets mature faster; first mover and market leader advantages can evaporate in a heartbeat. Advances in production
and service delivery make it very difficult to compete on quality and production or distribution advantages are difficult to sustain
long-term.

This means that the successful company is the one that can respond to changing market demands faster than its competitors.
Marketing is one of the key tools in keeping a company responsive and nimble. It specializes not only in understanding customer
needs and motivations, but it also delivers the message to consumers that the company can meet those needs and motivations.
This focus on the customer has caused marketing and the marketing concept to become increasingly central in management
decisions and marketing is fully integrated with other functional areas in successful leading companies.


https://www.bc.edu/content/bc-web/schools/carroll-school/sites/shea-center.html

Regardless of your specific interests within marketing, Boston College will help you understand the marketing functions and its
financial, social, and ethical responsibilities. The marketing program at BC teaches critical thinking, creative problem-solving, and
a mix of theory- and skill-based approaches to marketing management and decision making. Marketing represents a unique
mixture of quantitative statistics and analysis with a more lateral-thinking and behavioral approaches to management. Recent
advances in technology, from social media to supply-chain integration, have revolutionized the way marketing is conducted. As a
marketing major, you will develop skills in market analysis and decision making by working on varied marketing projects and
programs such as new product launches, pricing and distribution strategies, service innovations, sales force management, and
internet marketing campaigns.

Undergraduate Concentration in Marketing

Marketing Principles is a prerequisite for all other Marketing courses. Beyond the required core course (MKTG1021 Marketing
Principles) students must take four courses for the Marketing concentration. Of these four courses, the two required are as
follows:

® MKTG2153 Customer Research for Marketing Decisions
® MKTG4256 Applied Marketing Management

Customer Research should be taken in the junior year. Applied Marketing Management should be taken in the senior year.

The two additional courses may be taken from any of the following electives:

MKTG2152 Consumer Behavior

MKTG3114 Pricing and Demand Analytics

MKTG3148 Services Marketing

MKTG3153 Retailing

MKTG3154 Integrated Marketing Communications

MKTG3156 Digital Marketing

MKTG3157 Professional Selling and Sales Management
MKTG3158 Product Planning and Strategy

MKTG3165 Strategic Brand Management

MKTG3170 Entrepreneurial Marketing in a Digital World
MKTG3177 Heritage Marketing

MKTG3178 Special Topic: Design Thinking and Strategy
MKTG3205 Tech Trek-West (cross listed with ISYS3205)
MKTG3253 Digital Commerce (cross listed with 1ISYS3253)
MKTG3258 Marketing Analytics for Customer Insights
MKTG3625 Luxury Marketing

MKTG6157 Professional Selling and Sales Management
MKTG6610 Sports Marketing

MKTG6620 Marketing Information Analytics (cross listed with ISYS6620)
MKTG6621 Social Media and Digital Business (cross listed with ISYS6621)
MKTG6635 New Media Industries (cross listed with ISYS6635)

Students interested in a career in marketing often take more than the minimum four courses in order to enhance career
preparation.



Students are cautioned, however, against becoming too narrowly specialized.

MKTG4911 (Independent Study, 3 credits) provides creative learning opportunities and is offered for enrichment purposes only. It
does not count toward the Marketing concentration. Independent Study enables a student to focus on a topic of his/her own
choice working with a marketing professor.

Marketing Minor

This minor is for non-Carroll School students who are interested in developing quantitative and qualitative marketing knowledge
and skills to be better prepared for careers in marketing and advertising.

Required Course Sequence:

ACCT1021 Introduction to Financial Accounting
MKTG1021 Marketing Principles

MKTG2153 Customer Research for Marketing Decisions
MKTG4256 Applied Marketing Management

2 electives:

Choose two MKTG electives from course list available at www.bc.edu/marketing.

Information for Study Abroad

Only one course from the international university can be considered for concentration credit. Customer Research for Marketing
Decisions (MKTG2153) and Applied Marketing Management (MKTG4256) cannot be taken abroad.

All students wishing to study abroad must first meet with an advisor from the Office of International Programs. If accepted into the
study abroad program and approved by the Undergraduate Dean's Office, the student should then see the Marketing Study
Abroad Coordinator for course approvals before going abroad. When students wish to have a course considered they should e-
mail or bring a copy of the syllabus and course description for approval.

All approvals must be obtained prior to going abroad. No approvals will be granted after the course has been completed.

Boston College AMA Chapter

The Boston College collegiate chapter of the American Marketing Association is affiliated with both the National and Boston AMA
organizations. The aim of the Boston College chapter is to expose its members who are committed to and passionate about a
marketing career to industry professionals, organizations, and events that will further their experience.

Boston College Marketing Academy
The Marketing Academy is one of Boston College’s most active organizations. It is open to all students at Boston College.

It is the Academy’s goal to educate students about career opportunities, assist students in training for a future professional career,
and establish professional contacts in business.
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Connell School of Nursing, Undergraduate Programs

Founded in 1947, the Boston College Connell School of Nursing offers a four-year program of study leading to a Bachelor of
Science degree with a major in Nursing. At the completion of the program, graduates are eligible to take the national examination
for licensure as a registered nurse (R.N.). The program of study is approved by the Massachusetts Board of Registration in
Nursing and is accredited by the Commission on Collegiate Nursing Education. Visit www.bc.edu/cson for more information.

The mission of the Boston College William F. Connell School of Nursing is to prepare compassionate, professionally competent
nurses whose practice and scholarship are scientifically based and grounded in humanizing the experience of health and iliness.
In keeping with the Jesuit, Catholic ideals, we focus on formation of the whole person and promotion of social justice. The Connell
School of Nursing educates students as reflective life-long learners who use knowledge in service to others. The graduate of the
baccalaureate program is prepared as a generalist who promotes, maintains, and restores the health of individuals, families, and
communities/populations across the life span.

Nursing courses are designed to include more complex concepts and content at each level. Consequently, students must take
courses in a specific sequence and pass each course before proceeding to the next level. To be eligible for graduation, students
must successfully complete the courses that comprise the curriculum, nursing requirements, and electives.

The study of nursing is based on a common intellectual heritage transmitted by a liberal education and the art and science of
nursing. (See Core Curriculum under the University Policies section of this catalog.) Students are encouraged to complete their
history, philosophy, theology, and English Core courses in their first and second years.

Nursing students use the clinical reasoning process to assess, plan, implement, and evaluate care. Judgments made by the nurse
result in selection of interventions and outcomes in concert with the client's choices. Most nursing courses have a theory and a
clinical component, and the curriculum includes content on the care of children, childbearing families, and adults of all ages across
the continuum of wellness to iliness. Faculty members guide student learning in campus laboratories and in a variety of healthcare
agencies in the Greater Boston area.

Students should consult the curriculum plan and see their advisors as they plan for registration.

Typical Plan of Study for Class of 2019 and Forward

Note: CSON Undergraduates are obligated to register for a minimum of 12 credits per semester but normally should take 15
credits in almost all semesters to meet all program requirements on time.

Freshman Year

Semester |

BIOL1300, BIOL1310 Anatomy and Physiology |
CHEM1161, CHEM1163 Life Science Chemistry
NURS1010 Professional Development Seminar

Core or elective

Core or elective

Semester Il

® BIOL1320, BIOL1330 Anatomy and Physiology II
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MATH1180 Principles of Statistics for the Health Sciences
NURS2070 Introduction to Professional Nursing
Core or elective

Core or elective

Sophomore Year

Semester |

BIOL2200, BIOL2210 Microbiology for Health Professionals

NURS2120 Nursing Health Assessment Across the Life Span

NURS2121 Nursing Health Assessment Across the Life Span Clinical Laboratory
NURS2080 Pathophysiology

Core or elective

Semester Il

NURS2230 Adult Health Nursing Theory |
NURS2231 Adult Health Nursing Clinical |
NURS2205 Clinical Pharmacology
HLTH2206 Principles of Nutrition
NURS2090 Sophomore Formation Seminar

Core or elective

Junior Year

All students will have a flexible semester in their junior year. The flexibility will allow for study abroad (if approved by the
Office of International Programs and their specific program) or other co-curricular activities. Students who are not
abroad in their "flex" semester may be scheduled to take at least one clinical course.

This is one example of the flexible junior year schedule below. The Undergraduate Program Office will determine the
exact clinical sequence for each junior.

Semester |

NURS3242 Adult Health Nursing Theory I
NURS3243 Adult Health Nursing Clinical Il
NURS3244 Childbearing Nursing Theory
NURS3245 Childbearing Nursing Clinical
NURS3170 Principles of Evidence-based Nursing

Semester Il

® "Flex" Semester

Senior Year

The Undergraduate Program Office will determine the exact clinical sequence for each senior.



Semester |

NURS4250 Child Health Theory

NURS4251 Child Health Clinical

NURS4252 Psychiatric-Mental Health Nursing Theory
NURS4253 Psychiatric-Mental Health Nursing Clinical Lab
Core or elective

Semester Il

NURS4260 Population Health Nursing Theory
NURS4261 Population Health Practice in the Community
NURS4263 Nursing Synthesis Clinical Laboratory
NURS4264 Actualizing the Role of the Professional Nurse
Core or elective

The Connell School of Nursing reserves the right to alter any program or policy outlined.

Satisfactory Academic Progress

The CSON Academic Standards Advisory Committee meets at the end of each semester to review the records of students with
course failures, course deficiencies, low GPAs, or other academic concerns. Decisions about progression in the program are
made by this committee in accordance with the policies outlined in the CSON Baccalaureate Program Handbook (on the CSON
website) and other relevant university policies.

Credit and Graduation Requirements

Students registered for at least 12 credit hours per semester are considered full-time students. Usually 15 credits are carried each
semester and a minimum of 117 credits are required for graduation.

Information for First Year Students

During the first year students typically complete two semesters of Anatomy and Physiology with laboratories, Life Science
Chemistry with Laboratory, Writing and Literature, Statistics, History | and Il, Introduction to Professional Nursing, and Nursing
Professional Development Seminar. Electives may be substituted in certain situations (e.g., the student has Advanced Placement
credits for Core courses or wishes to continue foreign language study). During orientation, students will meet with faculty
members who will assist them with registration for the fall. In September, students will be assigned advisors who will guide them
through the Nursing program.

Special Opportunities

Study Abroad

Students in the William F. Connell School of Nursing are encouraged to take advantage of opportunities to study abroad for one
semester. Normally, students may study abroad during fall or spring semester of junior year. Most students take electives and can
sometimes complete Core courses while they are abroad. Students are free to study abroad in any location approved by the
Office of International Programs. A minimum GPA is required for all study abroad programs.



Nursing Synthesis Course

The Nursing Synthesis course in the senior year offers students an advanced nursing practicum where they work with an
individually assigned professional nurse preceptor. Students write a proposal in the semester prior to the course indicating their
special learning interests.

Independent Study (NURS4911)

Junior or senior nursing students develop a proposal for independent study in an area of nursing in which they wish to obtain
further knowledge and/or experience. Guidelines are available on the CSON undergraduate website. Students should consult an
academic advisor and/or the Associate Dean of the undergraduate program about their proposal. All independent study is graded
as Pass/Fail.

Undergraduate Research Fellows Program

Students in excellent academic standing may apply to assist faculty in a faculty-directed research project and gain valuable
experience in nursing research.

Minors in the Connell School of Nursing

Nursing students may minor in any Morrissey College Arts and Sciences or Lynch School of Education and Human Development
discipline by fulfilling the requirements of those departments.

Minor in Hispanic Studies

Nursing students may minor in Hispanic Studies by completing 18 credits in Spanish/Hispanic Studies that are approved by the
Associate Dean. CSON students who wish to declare a CSON Hispanic studies minor should meet with the Associate Dean.

Minor in Psychology

The minor is awarded to CSON students who complete 18 credits in psychology. Courses should include PSYC1110 Introduction
to Brain, Mind, and Behavior and PSYC1111 Introduction to Psychology as a Social Science. Students who received AP credit for
PSYC1110 and PSYC1111 may select alternate courses. Courses that may be applied to the minor include the following (or
others approved by the undergraduate Associate Dean):

ADPS1100 Introductory Psychology (Woods College; no credit for ADPS1100 if PSYC1111 was taken)
APSY1030 Child Growth and Development
APSY1032 Psychology of Learning
APSY2041 Adolescent Psychology
APSY2241 Abnormal Psychology

FORS5315 Victimology

FORS5317 Forensic Mental Health
FORS5318 Forensic Science 1

PSYC1011 Psychobiology of Mental Disorders
PSYC1029 Mind and Brain

PSYC2241 Social Psychology

PSYC2260 Developmental Psychology



PSYC2268 Psychological Development through the Life Span
PSYC2272 Cognitive Psychology

PSYC2274 Sensation and Perception

PSYC2285 Behavioral Neuroscience

PSYC3329 Psychology of Stress

PSYC3331 Developmental Psychopathology

PSYC3334 Interpersonal Violence

PSYC3336 Clinical Psychology

PSYC3338 Topics in Abnormal Psychology

PSYC3344 Psychology of Gender

PSYC3345 Social Motivation

PSYC3354 Culture, Identity, and the Asian-American Experience
PSYC3366 Social and Emotional Development

PSYC3367 Psychology of Art

PSYC3371 Cognitive Neuroscience

PSYC3372 Affective Neuroscience

PSYC3377 Psycholinguistics

PSYC3382 Neurobiology of Stress

PSYC3383 Neurobiological Basis of Learning

PSYC3384 Neurophysiology

PSYC3386 Psychopharmacology

PSYC3391 Ethical Controversies in Psychology and Neuroscience

Minor in Humanities, Health, and Culture

This is a minor for students who are interested in examining health and health care from new and varied perspectives. Currently,
students from pre-med and pre-health professions throughout the Morrissey College of Arts and Sciences and other backgrounds
such as law, psychology, public/global health, social work, and journalism are enrolled in the MCAS version of the minor. A special
version of the minor has been created for CSON students to accommodate constraints in the B.S. (nursing) schedule. CSON
students who are comfortable with significant writing assignments, have room in their schedule to accommodate added classes
(especially those who have brought in AP credit and/or fulfilled a majority of their Core in the freshman year), and may wish to

engage with a range of academic fields may consider this minor.

Minor Requirements:

The Humanities, Health, and Culture minor is only open to the Class of 2019 and forward. Applications are available in the early

ENGL2212 Introduction to Medical Humanities (Enrollment is based upon acceptance to the minor.)

BIOL1300 and BIOL1310 Anatomy and Physiology | with Lab
BIOL1320 and BIOL1330 Anatomy and Physiology Il with Lab
NURS4264 Actualizing the Role of the Professional Nurse

A paper/article (minimum 20 pages) approved by the Undergraduate Associate Dean (original, from a course, or
extended/adapted from a course) on a topic relevant to the minor to be submitted previous to graduation.

2 electives from the approved list:

O (At least one course should be beyond those used to fulfill the Core requirements and not come from either

Nursing or Biology.)

spring semester for first-year students only.
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Special Requirements for CSON Students

Health Requirements

In addition to the health and immunization requirements for all undergraduate students, nursing students must have immunity to
varicella (chicken pox), hepatitis B, and MMR with an annual screening for tuberculosis (PPD) and flu shot. Other requirements
may be required.

Other Clinical Requirements

Nursing students are required to be certified in Cardiopulmonary Resuscitation (CPR) before enrolling in Adult Health | clinical,
and must keep this certification current. Nursing students must also undergo the expanded multistate criminal offense background
checks that are required by affiliating health care institutions.

General Information

Cooperating Hospitals and Health Agencies

Students in the baccalaureate nursing program have planned learning experiences in teaching hospitals and community agencies
in the Boston metropolitan area. The facilities used for these experiences are located in Boston and the surrounding area.
Students are responsible for providing their own transportation to and from those facilities. Most sites are accessible by public
transportation.

Fees

School of Nursing students pay the same tuition, fees, and room and board costs as other colleges' enrollees. In addition, nursing
students have the following expenses:

® Standardized examination (NCLEX Assessment Test) $70.00
® |aboratory Fee up to $200.00 (Payable for certain clinical nursing courses)
® Costs for transportation to clinical sites, additional health requirements, and CPR certification

College Credit for Transfer Students

Candidates possessing a bachelor's degree in another field and candidates possessing college credit in either nursing or non-
nursing programs apply to the Office of Transfer Admissions, located in Devlin Hall. A maximum of 60 credits will be accepted in
transfer. Nursing courses taken at another institution will be evaluated on an individual basis. Students applying for transfer will be
asked to submit course syllabi to the School of Nursing for use in evaluating prior course work. Additional information on transfer
credits may be found in the Baccalaureate Program Handbook on the BC website.

Career Opportunities

The field of nursing offers a wide variety of career options, including positions in hospitals, long-term care facilities, community
health agencies, clinics, and day care centers for children and the elderly. Nurses are establishing private practices and group
practices with other health professionals. Business, industry, and occupational health settings employ nurses.

The baccalaureate program of study prepares its graduates for entry into master's and doctoral degree programs in nursing. With
graduate study, advanced practice nurses see clients in primary care, teach students and other health professionals, establish
programs of research, provide consultation, serve as health care planners, and participate on governmental committees dealing
with health care issues. Many graduates of the Boston College Connell School of Nursing have gone on from clinical careers to



become researchers in clinical settings and to serve on faculties of schools of nursing and administrators of clinical and
educational institutions.

Lynch School of Education and Human Development, Undergraduate
Programs

The Lynch School offers undergraduate and graduate programs in education and applied psychology and human development.

The mission of the Lynch School of Education and Human Development is to improve the human condition through education. It
pursues this goal through excellence and ethics in teaching, research, and service. It prepares undergraduate and graduate
students to serve diverse populations in a variety of professional roles as teachers, administrators, human service providers,
psychologists, and researchers.

Through research, the Lynch School seeks to advance knowledge in its respective fields, inform policy, and improve practice.
Teachers, scholars, and learners at Lynch engage in collaborative school and community improvement efforts locally, nationally,
and internationally. What unites the diverse work conducted within the Lynch School of Education and Human Development is the
underlying aspiration to enhance the human condition, to expand the human imagination, and to make the world more just.

The Lynch School is named in honor of Carolyn A. and Peter S. Lynch. Peter Lynch, a Boston College graduate, is one of the
country’s best-known financial investors.

Undergraduate Programs

Undergraduate students in the Lynch School may choose to major in Elementary Education, Secondary Education, or Applied
Psychology and Human Development. All students entering Lynch School undergraduate programs follow a program of study in
selected majors and complete Core requirements and electives needed to fulfill degree requirements.

Elementary Education majors must also complete a second major either in a content area in the Morrissey College of Arts and
Sciences, Applied Psychology and Human Development, or in one of three interdisciplinary majors offered through the Lynch
School. Interdisciplinary majors include American Heritages, Mathematics and Computer Science, and Perspectives on Spanish
America.

Secondary Education majors must also major in a state-approved licensure area. These areas include Biology, Chemistry,
Geology or Earth Sciences, Physics, English, History, Mathematics, French, and Hispanic Studies.

All education majors complete three pre-practicum experiences (1 day/week for 10 weeks) and one full practicum experience (5
days/week for 14 weeks) in a variety of classrooms where they mediate theory and practice to develop and provide instruction that
enhances the life chances of all children. All Elementary and Secondary Education programs lead to endorsement for Initial
Licensure in the state of Massachusetts. These programs may change in response to state licensure regulations. All students
seeking licensure in Massachusetts must pass all the appropriate Massachusetts Tests for Educator Licensure (MTEL),
regardless of which state students wish to teach in.

Graduates from Elementary and Secondary Education programs attain positions in public, private, parochial, and charter schools,
other education-related fields, and areas that require strong liberal arts, subject matter, and pedagogical preparation and the
ability to collaborate with others.

The major in Applied Psychology and Human Development prepares students for work in human, social, and community services
and/or for graduate study in counseling, human development, educational psychology, organizational studies, higher education,
and related fields. Coursework in this major curriculum offers a theoretical base in developmental and counseling psychology with
a focus on understanding psychological processes in a variety of contexts.



Students in Applied Psychology and Human Development, in the Classes 2021 and 2022, obtain employment in educational,
human service, and business settings. A practicum experience is strongly recommended and provides students with an
opportunity to develop important professional skills and explore career opportunities. The 10-course major provides a strong
background in the area of developmental psychology and an introduction to the field of counseling. Students choose to
concentrate their upper level courses in one of three focus areas: human services, organizational studies, or community advocacy
and social policy. The major is designed for students who wish to work in a range of human services and community settings.
Students in the Class of 2023 and beyond enroll in a 36 credit major, with a required practicum experience, and selected foci in a
choice of five areas: human services and health science; organization studies and human capital; policy, advocacy and
community change; science of learning; design-thinking and innovation.

Students, in the Classes 2021 and 2022, in the Applied Psychology and Human Development major, are required to complete a
minor of six courses in one discipline outside of the Lynch School, either in an interdisciplinary minor or major in the Morrissey
College of Arts and Sciences or the Carroll School of Management or in a second major or interdisciplinary major in the Lynch
School. Students in the Class of 2023 and beyond are not required to declare a minor or second major; however, students are
encouraged to consider the many minor and major options available.

In addition, there are a number of Fifth Year Programs available for academically superior students through which the bachelor's
and the master's degrees may be earned in five years. Please refer to the section following the descriptions of majors in the Lynch
School of Education for more information about these programs.

Satisfactory Academic Progress

Lynch School of Education and Human Development students who are Elementary or Secondary Education majors must
successfully complete 120 credits which must include the Core curriculum, the education major, and an appropriate second major.
Students who are majoring in Applied Psychology and Human Development must also successfully complete 120 credits, which
must include the Core curriculum, the Applied Psychology and Human Development major, and at least one minor in a Morrissey
College of Arts and Sciences discipline or an interdisciplinary minor in the Lynch School or the Carroll School. Students in the
Class of 2023 and beyond are not required to declare a minor, but are encouraged to consider additional programs.

To continue enrollment in a full-time program of study, a student must maintain a cumulative grade point average of at least 1.667,
as the minimum standard of scholarship and must not fall more than 6 credits behind the total number of credits a student of
his/her status is expected to have completed (Elementary and Secondary Education majors usually carry 15-17 credits each
semester during the first three years and 30 credits during the senior year). For example, a first semester sophomore student
must have completed at least 30—32 credits during the freshman year. Any student who is permitted by the Dean to continue
enrollment in a full-time undergraduate program is considered to be in good standing.

Failure to maintain good standing either through a low cumulative grade point average or by incurring excessive deficiencies
including failures, withdrawals, or unapproved underloads will result in placement on academic probation, possible withdrawal or
dismissal, as determined by the Academic Standards Committee or the Dean.

A student on probation may return to good standing by approved methods, e.g., make-up of credits via approved summer school
work, raising GPA to acceptable standards, etc. (Students may make up no more than 9 credits in summer study.) A student who
incurs additional failures or withdrawals, or carries an unapproved underload while on probation, may be required to withdraw from
the institution at the time of the next review.

Information for First Year Students

Although students may satisfy Core requirements (42 credits) during any of their four undergraduate years, they are advised to
complete most or, if possible, all Core requirements within the first two years. The remaining 78 credits (minimum) are to be
fulfilled by courses required in the major(s), minor(s), and elective choices.

All first semester, first year students should select ENGL1010 First Year Writing Seminar or a Core Literature course, APSY1030
Child Growth and Development, ERAL1100 First Year ERA Seminar, and the course(s) designated by your major department.
(Students who place out of Core courses in advance will take different courses selected in collaboration with an advisor.) Major



requirements are listed in the sections that follow. Students who have not declared a major, and are listed as ‘Undeclared,’ follow
the course requirements for the Applied Psychology and Human Development major.

The First Year Experience, Reflection, and Action Seminar (First Year ERA), a 3-credit course (1 credit first semester and 2
credits second semester), is a requirement for all Lynch School students and is taken as a sixth course during first and second
semesters, freshman year.

The Bachelor of Arts in Applied Psychology and Human Development degree requires the completion of at least 120 credits,
which includes the University Core. Students must achieve at least a cumulative grade point average of 1.667

Students majoring in Elementary Education or Secondary Education must also complete 120 credits, which include the University
Core and which are normally distributed over eight semesters of four academic years. Both Elementary and Secondary Education
students must also fulfill a second major. Elementary Education majors may fulfill the second major in either a subject in the
Morrissey College of Arts and Sciences or one of the three Lynch School interdisciplinary majors. Secondary Education majors
can only fulfill a second major in specific content areas in the Morrissey College of Arts and Sciences. All Teacher Education
majors must complete three pre-practica, a full practicum, and an inquiry seminar. Students pursuing teacher licensure programs,
however, must maintain a cumulative grade point average of at least 2.5 in order to be eligible to participate in the full practicum
(full-time student teaching). Any student who enrolls in a pre-practicum must obtain a Massachusetts Education Personnel
Identification (MEPID). Please consult the Office of Practicum Partnerships and Professional Development for more information.

The Associate Dean, Associate Director or Assistant Director of the Undergraduate Student Programs Office must approve a
program of study in the declared major in the Lynch School before the end of sophomore year. Students majoring in Applied
Psychology and Human Development or a teacher licensure program must be accepted officially into the major by the Lynch
School.

Students seeking a major leading to teacher licensure must complete and submit a Declaration of Major form and an application
for Admission to a Teacher Education Program to the Associate Director (Campion 104). This office reviews applications and
accepts qualified applicants prior to the end of the sophomore year. Early application to the program is encouraged. Applied
Psychology and Human Development majors need to complete a Declaration of Major form.

The remaining courses required for graduation include additional major courses, minor courses, and electives.
Online Courses

Ordinarily, credit for courses taken online is not transferable. In rare cases of extenuating circumstances, e.g., proximity to degree,
certain conditions apply. If students have circumstances that might warrant an exception, they should see their Academic Dean.

Practicum Experiences Leading to Teacher Licensure

Endorsement for license is a collaborative effort between the teacher candidate, Lynch School Assistant Dean of Field Placement
and Outreach, Program Supervisor, and the Supervising Practitioner. The Office of Field Placement and Partnership Outreach,
Campion 102, approves and arranges placements for pre-practica and full-practica leading to licensure only for eligible students
enrolled in programs in the Lynch School. Placement for full practicum also requires prospective teacher candidates to complete a
successful interview with the Principal/Headmaster and/or potential Supervising Practitioner from the school in which they plan to
fulfill this requirement. The Assistant Dean of Field Placement and Outreach evaluates each placement to ensure that it meets the
requirements for endorsement and licensure by the Massachusetts Department of Elementary and Secondary Education. The
Assistant Dean of Field Placement and Outreach, for appropriate reasons, may choose not to approve a teacher candidate for the
practicum. All teacher candidates seeking licensure in Massachusetts must pass the appropriate Massachusetts Tests for
Educator Licensure (MTEL) regardless of which state(s) students wish to teach in upon graduation. Pre-practica and full practica
are essential components and experiences of the teac